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rooted in tradition and a fusion of modern 

agricultural science, Indian farmers nurture the 

land through methods like Zero Budget Natural 

Farming, organic manure, and bio fertilizers. This 

approach prioritizes environmental benefits, 
health, and local economic support, making it a 

promising choice. However, challenges such as 

limited awareness and bureaucratic certification 

processes must be overcome. Success ful 

organic farming in India demands patience, 

ecological knowledge, and a commitment to 

safer food production and environmental 

preservation. Organic farm products have great 

demand in modern ear it has growth rate is 

around 21% every year. If marketing is done 

properly it has great opportunities to organic 
product producer farmers. 
Reverences : 

Peer-Reviewed nternational Journal 

1) https://www.investindia.gov. in/tearm 
india-blogs/exploring-potential-indias-organic-
food-market. 

2) Press note on Demand and 

Consumption of Organic Farming Products by 

Ministry of Agriculture and Farmers Welfare on 

7th Feb. 2023. 

3) Suryatapa Das, Annalaksh mi 

Chatterjee and Tapan Kumar Pal (2020): 
"Organic farming in India: a vision towards a 

healthy nation", Advanced Access Publication, 
PP 166-177. 

4) J. Patrawart (2012), "Branding as the 

marketing strategy for organic products: a case 

study on moral rice", Asian Journal of Food and 

Agro-Industry, 2009, Vol. 2, No. Special Issue, 
PP-256-263. 

5) Makadia J.J. Patel K.S. (2015), 

"Prospects, status and marketing of organic 

products in India-A Review", Agriculture Reviews, 
Volume 36 issue 1, PP- 73-76. 

Jan. To Mar. 2024 | 

Special - Issue 

17 

Abstract: 

Exploring Consumer Perception 
Towards Digital Payment Modes in 
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This study delves into consumer 

perceptions of digital payment modes in India. 

exploring the concept, implications, arising from 

the widespread adoption of digital payments. 

Utilizing an exploratory approach through 
literature reviews and secondary information, 

the research provides insights into the dynamic 

landscape of digital transactions in India. Factors 

such as education levels, brand loyalty, 

convenience, security, and pricing are analyzed 

to comprehend their influence on shaping 

consumer attitudes towards digital payments. 

The findings hold significant implications for 
policymakers and businesses seeking to 

enhance the acceptance of digital payment 
solutions in India. 

Keywords: Digital payment, Consumer 
perception,, Financial ecosystem, 

Introduction: 

Digital payment has revolutionized the 

way transactions are conducted in India, offering 
a seamless and efficient way to manage 

finances. As technology continues to advance, 

the landscape of digital payment is constantly 

evolving, with new modes and platforms being 
introduced to cater to the diverse needs of 

consumers. Understanding these various m0des 

of digital payment and their implications IS 

crucial for individuals and businesses alike in 

faatarai: Interdisciplinary Multilingual Refereed Journal (mpact Factor 9.29(Ji 



MAH MUL/O3051/2012 
ISSN: 2319 9318 Peer-Reviewed international Journal 

navigating the modern financial ecosystem. In 
this document, we will delve deeper into the 
concept and different modes of digital payment 
in India, shedding light on their functionalities, 
henefits, and impact on the economy. 
Furthermore, we will explore the challenges and 
opportunities presented by the widespread 
adoption of digital payment in India, and the 
efforts being made to promote financial literacy 
and inclusion in the digital era. 
OBJECTIVES : 

Vidyawat 

1.To explore the concept and various 
modes of digital payment in India. 

2.To analyze consumer perceptions 
regarding online and digital payments, 
SCOPE OF THE STUDY: 

The scope of this study encompasses an 
analysis of literature primarily from India, 
focusing on studies related to digitization in 
payment methods. 
RESEARCH METHODOLOGY 

This study adopts an exploratory 
approach, utilizing literature reviews and 
secondary information to provide insights for 
future researchers in the field of digital payment 
perceptions in India. 

Digital payment refers to the process of 
making financial transactions electronically, 
without the need for physical cash. This mode 
of payment has gained popularity in India due 
to its convenience, speed, and security. There 
are several different modes of digital payment 
in India, including: 

1. Online Banking: This mode allows 
individuals to transfer money, pay bills, and make 
purchases online through their bank's internet 

banking portal or mobile app. 
2. Mobile Wallets: Mobile wallets are 

digital platforms that allow users to store their 
payment information securely and make 
payments using their smartphones. Popular 
mobile wallet apps in India include Paytm, 
PhonePe, and Google Pay. 

3 UPI: UPl is a real-time payment system 
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that enables users to link multiple bankaccounts 
to a single mobile application. Through UPI, 
users can make instant money transfers, pay 
bills, and make online purchases directly from 
their bank accounts. 

4. QR Code Payments: QR code 
payments have gained popularity in India, 
especially after the introduction of the Unified 
Payments Interface. Merchants can generate QR 
codes that customers can scan using their 
smartphones to make payments directly from 
their bank accounts or mobile wallets. 

5. Point of Sale Systems: POS systems 

are commonly used in retail stores and 
restaurants to facilitate digital payments. 
Customers can use debit or credit cards, mobile 
wallets, or even UPl to make payments at the 

6. Prepaid Cards: Prepaid cards are a 
popular mode of digital payment, particularly for 
individuals who do not have a bank account. 

These cards can be loaded with a specific 
amount of money and used for online and offline 
transactions. 

Overall, digital payment in India offers 
convenience, speed, and security. It allows 
individuals to make transactions anytime, 
anywhere, without the need for physical cash. 
In addition, digital payment methods in India 
contribute to the government's push towards a 
cashless economy and promote financial 
inclusion by providing access to formal financial 
services for individuals who may not have access 
to traditional banking services. 

1. Dr. K. Kamatchi Eswaran (2019): A 
Researcher in his research rexamines consumer 
perceptions of digital payment modes in India, 
with a focus on digital wallets. The study 
analyzes adoption rates, barriers, and 

satisfaction levels post-demonetization. By 
surveying 150 participants, the author explores 
factors influencing adoption and highlights key 
digital wallet applications. The paper 
contributes valuable insights for researchers and 
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stakeholders industry 
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finance sector. 
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interested urban consumers' attitudes towards digital understanding consumer behavior in the digital payment systems in India. Conducted in 

Malappuram District, Kerala, the research 

in 

"Consumer Perception of Digital Payment Mode" 
offers insights into how consumers in India view 
digital payment methods. Data collection was 
done using the Intercept interview method, and 
analysis involved statistical tools like ANOVA 
and frequency analysis. Results showed that 
education level plays a significant role in the 
adoption of digital payments, with higher 
education levels associated with greater usage. 
The paper emphasizes the impact of factors like 
brand loyalty, convenience, security, and pricing 
on shaping consumer perceptions of digital 
payments. This rese arch provides valuable 
insights for policymakers and businesses 
seeking to improve the acceptance of digital 
payment solutions in India. 

2. Singh, S., & Rana, R. (2017): The study explores awareness levels and safety concerns, 

3. Dr. Ranjith PV., Dr. Swati Kulkarni, 
& Dr. Aparna J Varma. (2021): The research 
paper titled "A Literature Study Of Consumer 
Perception Towards Digital Payment Mode In 
India" delves into consumer perceptions of 
digital payment modes in India. It underscores 

the rising global and Indian trend of digital 
transactions, underscoring the advantages of 
streamlined payment systems for economic 
liquidity. The study uncovers a growing 
acceptance of digital payments in India, 
highlighting conveniences like cost savings 
while acknowledging hurdles such as security 
issues and infrastructure constraints. 

Additionally, the paper examines factors 
impacting consumer adoption, including 
demographic variables and third-party 
payments. Ultimately, the study offers valuable 
insights into the changing realm of digital 
payments and consumer behavior in India. 
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4. Sumathy, M., & Vipin, K. P. (2017). 
In their study "Digital payment syste ms: 
Perception and concerns among urban 

consumers," Dr. M Sumathy and Vipin KP analyze 
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providing valuable insights for policymakers and 
businesses. While suggesting the need for 

larger sample size and broader geographist 

representation, the study offers implications fo. 
promoting cashless transactions and enhancing 

financial inclusion in India. 

Findings: 

5. Somasundaram, M. (2020): This 
research delves into consumer perceptions of 

digital payments in Tamil Nadu. Through a 
Google Form survey conducted in May 2020 with 
95 participants, the data was analyzed using 
diverse statistical techniques. The study 
underscores the importance of fortifying the 
digital payment syste m to enhance safety, 
security, and user-friendliness. In essence, the 
research offers valuable insights for improving 
the digital payment experience within India's 
cashless economy. 

1. The growth of digital payments has 
been facilitated by initiatives like 

Demonetization, Digital India, and other 
schemes over the last decade. 

2. Advantages of digital payments 
include convenience, cost savings, ease of use, 

andfaster transactions, while challenges include 
reach, infrastructure, and security issues. 

3. Privacy and security concerns act as 
deterrents in the adoption of digital payments. 

4. Features like ease of use and 
convenience are significant factors affecting 
consumer perception towards digital payments 

5. Educated individuals show a higher 
inclination towards using digital payment 
modes. 

6. Brand loyalty, convenience in usage, 
secured transactions, and time-saving are 
important factors influencing consumer 
perception. 

7. The adoption of digital payment 
faurataf: Interdisciplinary Multilingual Refereed Journal (Impact Factor 9.29 (|JIF) 
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methods has positively impacted rural areas, 
facilitating ease of money transfer. 

VidyawataD 

8. Digital transfers using apps have 
brought about behavioral changes and aided in 
the adoption of digital payment methods. 

9. The adoption rate of digital payments 
by consumers is significantly influenced in a 
nositive manner by tactors such as gender, age 
group, educational qualification, family type, 
occupation, and monthly income. 

10. Consumer attitudes towards digital 

payments are significantly influenced by factors 
such as safety, fraud, and payment behavior. 

11. Despite efforts to promote cashless 

transactions, challenges remain in transitioning 
towards a cashless economy, with a significant 
portion of transactions still being cash-based 
Conclusion: 

Digital payment has significantly 
transformed the financial landscape in India, 
providing a seamless and efficient way to 
conduct transactions. As technology continues 
to advance, new modes and platforms for digital 
payments are constantly being introduced to 

meet diverse consumer needs. Understanding 
these various modes of digital payment is 
essential for individuals and businesses in 

navigating the modern financial ecosystem. This 
document explores the implications, 
functionalities, benefits, challenges, 
opportunities presented by widespread adoption 
as well as efforts to promote literacy and 
inclusion in thís digital era. 
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